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Introduction- 001
A quote from Print  Magazine’s 
website,  about us sect ion:

     “Pr int  is  a  b imonth ly  magazine about  

v isual  cu l ture and des ign.  Founded in  

1940 by Wi l l iam Edwin Rudge,  Pr in t  is  

dedicated to  showcasing the extraordi-

nary in design on and off  the page .  

Cover ing a f ie ld  as broad as communica-

t ion i tse l f ” .

     Because of  Pr int  Magazine ’s  reputa-

t ion and h is tory  for  br ing ext raord inary 

des ign to  the publ ic  i t  has no problem 

compet ing wi th  other  des ign speci f ic  

magazines.  But  in  th is  modern age,  com-

panies that  prov ide every serves imagin-

able have to  have s t rong web presents .  

Even for  a  company that  is  ent i re ly  based 

off  a  pr in ted product .  Unfor tunate ly  com-

pared to  i ts  compet i tors  Pr int  Magazine ’s  

web s i te  leaves much to  be des i red.
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Site Evaluation/SWOT- 002
Web si te Evaluat ion
     Genera l

        •Web address,  www.printmag.com

        •Annoying pop up ad:
The customer doesn’ t  need the subscr ip t ion ads 
thrown in  h is  or  her  face as soon as the s i te  opens.  
I t  should be easy to  f ind and c lear ly  d isp layed,  not  
the f i rs t  th ing the v is i tor  see.

     Navigat ion

        •The si te navigates wel l :
The l inks take you where you expect  them to and 
users can move through the s i te  re la t ive ly  easy.  
However  the l inks are very smal l  and hard to  read 
and locate.

     Design 

        •Site is not center on page

        •White space does not  clear ly 

         separate the content  of  the page

        •Nothing grabs your attent ion

        •Distract ing background

        •Publ icat ion and web si te lack 

         common design elements.

        •No attent ion getter:

        •Generally looks cluttered:
The in format ion runs together  and becomes hard to  
read and separate f rom graphics and other  ar t ic les.

        •Ti t le  of  publ icat ion not  clear:  
Giv ing the s i te  a  much bolder  and c learer  Ti t le  
would so lve a lo t  o f  the graphic  problems.

        •First  v isible graphic is  an ad:

The s i te  should focus on promot ing Pr int  magazine 
rather  than promot ing other  products .

     Hierarchy

        •Hierarchy is  f lat :
Impor tant  in format ion is  g iven noth ing to  make i t  
s tand apar t  f rom the genera l  in format ion.
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Target Audience- 003
Primary Audience 
     Expanding Current  Audience

         As you can see f rom the i r  covers 

Pr int  has a lways been geared towards 

young and upcoming professional  

designers  in  the age range of  about  24 

to 30 .  Thei r  c lean,  s imple and in forma-

t ional  dr iven aesthet ic  lends to  the i r  

cred i tab ly,  in  cont rast  wi th  other  des ign 

magazines that  on ly  focus on des ign that  

is  over ly  f lashy and lack ing content .  

Current ly  Pr in t  is  not  fu l ly  access ing i t ’s  

potent ia l  consumer audience.  Because of  

the i r  c lean and profess ional  look they are 

re levant  and appropr ia te for  a  younger  

and s l ight ly  o lder  group of  s tudents  and 

des igners in  age range of  19 to 34 .  In  

th is  day and age a s t rong web presence 

is  the best  way to  reach out  to  a l l  age 

groups young and o ld .  A lso by reaching 

out  to  a younger  audience Pr int  increases 

i ts  sustainabi l i ty  by connect ing wi th  a 

group of  consumers that  wi l l  have an 

extended re la t ionship wi th  the brand.

    

Secondary Audience
     Ident i fy ing Secondary 

         Pr int  magazine is  appropr ia te for  

and men,  women and youth in terested in  

des ign or  ar t .
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Competitive Analysis- 004
Compared to How  & Juxtopoz
  How :
     Simi lar i t ies  to  Pr in t  

         •Exact  same advert isements

         •Subscript ion Popup

     Dif ferences to  Pr in t

         •Sl icker layout 

         •More organized

         •Easier  to f ind and read header

         •More information

         •Better  graphics

         •Older age group

         •Easier  to f ind and read l inks

         •Navigat ion is  less organized

         •White background

         •Page centers on background  

    

  Juxtopoz :
     Simi lar i t ies  to  Pr in t

         •Clear ly makes use of  a  gr id

         •Clean and organized

     Dif ferences to  Pr in t

         •Flashier  layout

         •Younger age group

         •Navigat ion is  random

         •Much Cleaner Grid

         •More Organized

         •Less advert is ing

         •More vibrant  color  scheme

         •More Information

         •White background

         •Page centers on background

Finding:

    Compared to  the compet i t ion 

pr in tmag.com  is  p lan,  bor ing,  unorganized,  

c lu t tered,  annoying and overa l l  hard to  look 

at .  Noth ing about  i t  conveys that  des ign is  

an impor tant  factor  for  th is  publ icat ion.  
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Objective & Strategy- 005
Object ive & Strategy
     Sel l ing more subscr ip t ions  

     Of  course one goal  o f  any magazine 

or  publ icat ion is  to  increase the number 

of  readers and sel l  more subscrip-

t ions .  Because we l ive in  the d ig i ta l  age 

to  se l l  more subscr ip t ions we have to  

increase the number of  people that  v is i t  

Pr int ’s  web s i te  but  once they get  there 

they have to  l ike what  the see.

Redesign ing the s i te  wi l l  g ive people a 

reason to  get  exc i ted about  subscr ib ing 

to  Pr int .  The updated s i te  wi l l  expand our  

target  audience form 24-30 to 19-34 .

That 's  an increase of  more than 100%  

and i f  on ly  a  quar ter  o f  those people 

dec ide to  subscr ibe to  Pr int .  That 's  s t i l l  a  

25%  increase in  the number of  subscr ip-

t ions.

Al l  the adver t is ing for  Pr int  is  a l ready in  

p lace.  A l l  that  needs to  be done is  to  

make pr in tmag.com  a  par t  o f  the ads 

a l ready there and at tach a promot ional  

code for  a  d iscount  o f  some k ind for  any 

new subscr iber  that  subscr ibes through 

pr in tmag.com for  the f i rs t  s ix  month the 

new s i te  is  act ive.  Every t ime the code is  

entered we wi l l  know i t  is  a  d i rect  resul t  

o f  adver t is ing for  the web s i te  and we wi l l  

be able to  compare these numbers wi th  

the numbers before the new s i te  is  

act ive.  
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Style Guide- 006

White Rabbit

Arial
Arial

50 pt

50 pt

50 pt

50 ptWhite Rabbit26 pt

D5EAE8
Light blue-green

71C9F1
Light blue

000000
Black

60ACC6
Blue

EF9349
Orange

FFFFFF
White

Arial

Logo
     Two Logos  
     Pr int ’s  logo is  c lean,  s imple and a 
beaut i fu l  representat ion of  the publ ica-
t ion.  A lso buy leav ing the logo the same 
we do not  run the r isk  of  los ing any rec-
ogni t ion.  Houever  Pr int ’s  web s i te  does 
need someth ing a l i t t le  b igger  and my eye 
catch ing to  draw in  subscr ibers.  This  can 
be accompl ish by combin ing the or ig ina l  
logo wi th  other  e lements of  the web s i te  
and increase the s ize of  the logo a great  
deal .  

Color
     Color  Scheme

    

Typography
    Body Copy  

Header one bold black 14pt
     Header  two i ta l ic  L ight  b lue 12pt
     Body copy Ar ia l  regular  b lack 10pt .  Pr int ’s  name or  o ther  names 
L ight  b lue Ar ia l  regular  10 pt .  Numbers,  impor tant  numbers s tat is -
t ics  or  quotes Ar ia l  Bold 11pt .
    F i rs t  l ine indented f ive spaces.  Other  body copy at t r ibutes,  lead-
ing 16 pt ,  and kern ing 110.

r  213  g  234  b  232
r  113  g  201  b  241
r     0   g      0  b     0
r   96   g  172  b  198
r  239  g  147  b    73
r  255 g 255  b  255

Light  b lue-green
Light  b lue

Black
Blue

Orange
Whi te



DESIGN CULTURE YOUTH
FEBRUARY 12,  2009

Wire Frame & Mapping- 007
Process
     Firs t  draf ts  and notes  
     Sketches and notes on co lor  and the 
p lacement  of  graphics and shapes.  Or ig i -
na l  wi re  f rames and maps for  the ent i re  
s i te  and each ind iv idual  page.  Is  a l lows 
us to  test  var ious layouts  and s ty les 
before the creat ion of  anyth ing on the 
computer.   

Site Map
     A l l  pages and how they l ink
     We open on the home page wi tch 
conta ins in format ion about  who Pr int  is  
and what  they do.  This  page a lso l inks to  
every other  page in  the s i te  wi th  speci f ic  
focus on the subscr ip t ion page.  A l l  
fo l lowing pages l ink to  each other  and 
back to  the home page.  Every page of  the 
s i te  is  focused on funnel ing the v iewer  to  
the subscript ion page  in  a  way that  
a l lows the v iewer  to  take in  the content  o f  
the s i te  before they are g iven the opt ion 
of  subscr ib ing.   

Wire Frame
    Mock Up
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Lorem ipsum dolor sit 
amet, consectetur 
adipiscing elit. Proin 
egestas turpis ac sapien. 
Sed odio. Fusce eu nulla 
ut est dictum tincidunt. 
Quisque iaculis, mauris 
nec pulvinar faucibus, 
lectus lectus bibendum 
sapien, a porta arcu erat 
in felis. Mauris iaculis 
dictum mi. Aliquam 
ligula libero, accumsan 
ut, varius ut, lacinia a, 
enim. Ut tempus ipsum 
sit amet diam. Proin nisi. 
Curabitur neque augue, 
lacinia semper, congue 
consequat, suscipit non, 
felis. Etiam pulvinar 
convallis felis. Etiam 

eget quam a ligula feugiat laoreet. Curabitur pharetra 
elementum tortor. In dolor quam, bibendum a, vulputate at, 
eleifend sit amet, lorem. Ut sit amet magna. Quisque sapien 
mauris, commodo vel, fringilla eu, feugiat mollis, nisl. Nulla a 
orci. Duis risus.

Quisque elit nisl, adipiscing a, convallis ut, elementum ac, elit. 
Phasellus dui tortor, luctus vel, scelerisque sit amet, 
fermentum vel, lacus. Suspendisse nisi massa, ultrices id, 
elementum id, sagittis a, diam. Proin justo. Curabitur rutrum 
euismod eros. Integer a enim. Nunc tempor. Suspendisse 
potenti. Duis venenatis risus non orci. Aliquam erat volutpat. 
Nulla laoreet neque non ipsum. Donec scelerisque eros. 
Morbi venenatis, eros vitae consequat pulvinar, ipsum nulla 
elementum nunc, in rutrum nibh purus at lorem.

Integer tempus dui eu leo. Maecenas pellentesque suscipit 
metus. Nam mi. Vestibulum tellus. Etiam volutpat ante sed 
purus. Praesent tempus ultricies tortor. Pellentesque habitant 
morbi tristique senectus et netus et malesuada fames ac 
turpis egestas. Donec lobortis, sem nec auctor lacinia, velit 
quam accumsan nisl, ac euismod odio diam non nibh. Cras a 
magna. Cras dapibus tellus id lacus. Pellentesque habitant 
morbi tristique senectus et netus et malesuada fames ac 
turpis egestas. Nullam consequat lorem id ipsum. Mauris eget 
felis. Phasellus laoreet neque id elit.

Integer vitae turpis. Maecenas nunc. Ut commodo. Nulla sit 
amet eros. Aenean in justo. Nunc volutpat laoreet est. Integer 
lacinia sollicitudin dui. In in nunc non felis tincidunt convallis. 
Pellentesque vitae urna. Vivamus consectetur erat id risus. 
Donec at ligula. Donec tempor. Nullam est nulla, dignissim id, 
sodales non, viverra eu, leo. Quisque quam. Sed feugiat, ligula 
in vehicula consequat, tellus metus tristique lectus, quis 
euismod mi nibh vitae lectus. Praesent enim. Integer placerat, 
leo quis lobortis convallis, odio elit aliquam justo.
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Before & After- 008
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